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Engaging	
  Adolescents	
  in	
  a	
  Digital	
  World	
  

Terri	
  Mar-nson	
  Elton	
   Kaiser	
  Study	
  
media	
  use	
  among	
  	
  
young	
  people	
  
	
  ages	
  8	
  to	
  18.	
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The	
  type	
  of	
  media	
  young	
  people	
  are	
  consuming	
  has	
  changed	
  and	
  
become	
  much	
  more	
  fluid,	
  both	
  in	
  terms	
  of	
  the	
  devices	
  used	
  and	
  the	
  

content.	
  

	
  Tradi8onal	
  TV-­‐watching	
  has	
  dropped	
  by	
  25	
  minutes	
  a	
  day,	
  although	
  
online	
  and	
  mobile	
  TV	
  viewing	
  more	
  than	
  made	
  up	
  for	
  the	
  drop.	
  	
  

Total	
  TV	
  viewing	
  is	
  at	
  four	
  and	
  half	
  hours	
  a	
  day.	
  

Music	
  (two	
  and	
  half	
  hours),	
  computers	
  (one	
  and	
  half	
  hours)	
  and	
  video	
  
games	
  (a	
  li@le	
  more	
  than	
  an	
  hour)	
  are	
  the	
  next	
  most	
  popular	
  media.	
  	
  

Computers	
  and	
  mobile	
  devices	
  are	
  the	
  source	
  of	
  the	
  newest	
  ac8vi8es:	
  
Social	
  networking	
  is	
  the	
  top	
  online	
  ac8vity	
  (22	
  minutes	
  a	
  day),	
  

following	
  closely	
  by	
  online	
  games	
  (17	
  minutes)	
  and	
  video	
  sites	
  like	
  
YouTube	
  (15	
  minutes).	
  

Reading,	
  that	
  age-­‐old	
  medium,	
  clocks	
  in	
  at	
  38	
  minutes	
  a	
  day.	
  While	
  the	
  
amount	
  of	
  8me	
  spent	
  reading	
  print	
  newspapers	
  and	
  magazines	
  has	
  
declined,	
  8me	
  spent	
  reading	
  books	
  has	
  remained	
  constant	
  over	
  the	
  

years.	
  

	
  Kaiser	
  Study	
  	
  	
  h<p://www.kff.org/entmedia/mh012010pkg.cfm	
  

Class	
  of	
  2014,	
  niche	
  study	
  
niche	
  study	
  

Habits of the Class of 2014 

87% 
Facebook 
with 
fifty % 
using many 
times a day 

66% 
Instagram 
with 
forty-three % 
using many 
times a day 

VIDEO 

77% 

TEXTING 
Messaging #1 

SNAP CHAT #2 

55% with 
Twitter 

using many 
times a day 

twenty-eight  % 

97 71 16 

YouTube 
Netflix Amazon 

Prime 

MUSIC 

Pandora 31% 
Spotify 

iTunes 
71% 

95% 
65% 

What	
  does	
  this	
  mean	
  ?
Technology	
  
Way	
  of	
  life	
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Challenges	
  and	
  Opportunities	
  

YES	
  or	
  NO	
  to	
  technology?	
  

Law	
  and	
  Grace	
  –	
  have	
  a	
  heart	
  

What	
  does	
  this	
  mean	
  ?
Technology	
  
Way	
  of	
  life	
  

Time	
  and	
  
Place	
  

Reimagined	
  
Challenges	
  and	
  Opportunities	
  

TIME	
  and	
  PLACE	
  

time	
  is	
  a	
  gift	
  and	
  resource	
  

place	
  matters	
  –	
  find	
  ways	
  to	
  connect	
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What	
  does	
  this	
  mean	
  ?
Technology	
  
Way	
  of	
  life	
  

RelaConally	
  
SocializaCon	
  is	
  

changing!	
  

Time	
  and	
  
Place	
  

Reimagined	
  
Challenges	
  and	
  Opportunities	
  

FACE	
  to	
  FACE	
  engagement	
  

experience	
  counter-­‐cultural	
  community	
  

What	
  does	
  this	
  mean	
  ?
Technology	
  	
  
Way	
  of	
  life	
  

RelaConally	
  
SocializaCon	
  is	
  

changing!	
  

Focus	
  	
  	
  
mulC-­‐tasking	
  

Time	
  and	
  
Place	
  

Reimagined	
  

Challenges	
  and	
  Opportunities	
  

Slower	
  pace	
  

discover	
  their	
  identity/connect	
  with	
  God	
  


